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Overview: The research system in Poland
Indicators¹

absolut

relative

Gross domestic expenditure R&D

10,037 (mio. $; 2016)

0.96 % (of GDP; 2016)

Government expenditure on
tertiary education

12,297 (mio. $; 2015)

1.22 % (of GDP; 2015)

Researchers (Full Time Employment)

82,594 (2015)

2,158 (per 1 mio. inhabitants; 2015)

Scientific Publications

580,205 (1996–2017)

Characteristics of the survey
participants in Poland
• Almost half of the survey participants in Poland were post-doctoral candidates. Doctoral candidates compose
the second largest group of participants.
• Slightly more female than male researchers participated.
• The vast majority of respondents studying or working as a researcher in Poland also received their university entrance
qualification from a Polish institution.
• 90 percent stated to be considering or to be planning a research visit abroad in the future.
• The participants, who were planning a research visit abroad, were predominantly doing so for a temporary visit (13
months or less).

Characteristics of the survey participants
Final Sample

n
173

n (%)
100

Academic career stage

Bachelor’s degree students (fast track)
Master’s degree students
Doctoral candidates
Post-doctoral researchers

11
25
55
82

6.4
14.5
31.8
47.4

Gender

Female
Male
N/A

81
73
19

46.8
42.2
11.0

Country of studies/employment at
the time of the survey participation

Matches country of university entrance qualification
Differs from country of university entrance qualification

157
16

90.8
9.2

Planning a research visit abroad

Research visit abroad is being planned
Research visit abroad is a future option (not yet planned)
Research visit abroad was planned, but didn’t work out
No research visit abroad is planned

80
76
11
6

46.2
43.9
6.4
3.5

Duration of research visit abroad

Long-term visit planned (at least 13 month)
Temporary visit planned

20
60

25.0
75.0

Source: Online Survey of International Researcher, Prognos AG 2019.
¹Source: UNESCO Data (http://data.uis.unesco.org/), Scimago Journal & Country Rank (http://www.scimagojr.com/countryrank.php)
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Motives for a research visit abroad²
• For researchers in Poland, the primary motives for a research visit abroad are professional.
• Above all they concentrate on building up content-related know-how, such as improving competence in one’s
subject area and gaining insights into new research contexts.
• Expanding the professional network as a motive grows in importance as careers progress: it is the second most
important motive for post-doctoral candidates
• At the same time better access to research infrastructures plays a more important role for master’s degree students
than for doctoral and post-doctoral candidates.
• Post-doctoral candidates in Poland regard improving language skills in a professional context as a less relevant
motive than researchers at earlier career stages.
• Private motives play a marginal role in general but have a relatively higher relevance for master’s degree students,
especially the interest in other countries as well as uncertain political or economic conditions in the country they
live in.

Professional and private motives for a research visit abroad

Source: Online Survey of International Researchers, Prognos AG 2019.
²Analysis in this and further sections only considers respondents who were planning a research visit abroad or who can imagine making one in the future.
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Decision-relevant factors when
choosing a country or institution
• Key decision factors for researchers in Poland are professional, specifically a good research infrastructure followed
by financial aspects.
• For post-doctoral researchers, however, the reputation of the host institute is as important as the research
infrastructure.
• Post-doctoral researchers also consider networking opportunities and a high degree of research freedom more
important than master’s students and doctoral candidates.
• Financing opportunities via grants are the most relevant aspects among the financial factors, followed by good
salary prospects and permanent employment. In contrast to the other career stages, master’s students regard both
as equally important.
• Cultural as well as organisational-logistical factors are in general less decision-relevant, but hold greater
importance for master’s degree students than for doctoral or postdoctoral candidates. This is particularly the case for
the aspects knowledge of the language and support with organising the research visit.
• Private factors like career opportunities for the partner or childcare services in the host country become more
relevant as careers progress. In contrast, a general affinity to the host country or family and friends in the host
country are of very little importance to researchers in Poland irrespective of the career stage.

Most import factors when choosing a country or institution by category

Source: Online Survey of International Researchers, Prognos AG 2019. In total 23 factors were surveyed. For further information see: www.research-in-germany.org/wissenschaftlerbefragung
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Information needs and sources
• Researchers in Poland are particularly interested in information on financing and funding opportunities and
mobility funding opportunities, when planning a research visit abroad.
• Following, information on terms of employment and on the recognition of academic degrees and
professional experience are needed.
• Websites and online publications are by far the most popular sources of information in all matters,
irrespective of the career stage.
• Personal and professional contacts constitute the second most important source and become more important
as careers progress.
• Newsletters, as information sources, are used more by post-doctoral researchers than by master’s degree
students or doctoral candidates, especially when searching for a host country or institution.
• Conversely, social media is used more often by master’s degree students and doctoral candidates. To them,
this is the third most important information source when searching for a host country or institution.
• Individual consulting is more important when clarifying specific matters, especially work-related, financial
and organisational aspects, than matters at the beginning of the planning process.
• Information sources used are most diverse at the beginning of the planning process, i. e. when searching for a
host country.

Information sources by stage of planning a research visit abroad
Clarifying specific matter
Information sources

Searching
a host
country/
institution

Application documents

Workrelated
(e.g. terms
of employment)

Website/online-publications

65.9 %

68.2 %

61.8 %

64.2 %

49.7 %

60.1 %

Newsletters

26.6 %

7.5 %

10.4 %

12.1 %

9.2 %

9.2 %

Print publications

21.4 %

20.2 %

18.5 %

16.2 %

7.5 %

13.9 %

Physical events: specialist conferences

34.1 %

11.6 %

17.3 %

14.5 %

10.4 %

9.2 %

Physical events: fairs, info events

20.8 %

13.3 %

16.2 %

17.3 %

11.0 %

14.5 %

Online events: webinars, virtual fairs

23.7 %

13.9 %

19.7 %

16.2 %

13.3 %

12.1 %

Social media channels

38.2 %

15.0 %

15.0 %

16.8 %

16.8 %

13.9 %

Individual consultation/coaching

22.0 %

24.3 %

28.3 %

30.1 %

17.9 %

26.6 %

Personal/professional contacts

59.0 %

35.8 %

47.5 %

47.4 %

43.9 %

42.6 %

Source: Online Survey of International Researchers, Prognos AG 2019.

Further information on the survey results can be found at:
www.research-in-germany.org/wissenschaftlerbefragung
Your contact:
research-in-germany@daad.de
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Financial (e.g.
funding
opportunities)

Personal,
familyrelated
(e.g. dual
career)

Formal,
organisational
(e.g.
visas)

